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14 minutes in a day reading magazines

91 minutes in a day browsing the net

82% of the boys own a gameconsole

56 minutes in a day they play on it

27% of the girls prefers to watch MTV
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96% own a mobile phone / smartphone

80% of the girls mainly use it for texting

1200 text messages a month is average

95% of the music they listen to, is’nt paid for
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We are currently 
developing 

workplaces for 
employees we are 

yet to recruit
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And a generation 
challenging our 

traditional ways of 
working…

…and living…



Generation Y & the Workplace

For the first time ever, in workplaces around the 

world, four generations are working together. 

The youngest, known as Generation Y (aged 

18-25), are the current entrants into global 

workforce

1.7billion

worldwide

26.92%
of worldwide

population



1910 2050

� Population is getting older

� Birthrate: 1960 = 2,6 shrunk to 1,3 today

� 2005:  40+ years > 50%

� 2000�2050: Working population -30%

� High live quality until old age 

� Mental and physical fitness

� More women working

Demographic megatrends:
Growing world population – but German / Dutch numbers are shrinking

In billion� More women working

� Diversity in society and corporations

� Work-Life-Balance as a value

If a demographic trend goes over 25 years into the 
wrong direction, it will take 75 years to stop this 
process.
Herwig Birg, population expert, 2007

In billion

Asia
Europe 
Afrika
America
Oceania



OXYGENZ in Germany – Background

A rising and powerful future 
workforce of the 21 st Century:

•18.8 millions 15-25 years old in 
Germany

•11.3 millions 0-14 years old 

11

The German workforce is now 
officially shrinking!

It will fall by 40% by 2050
Investment Megatrends

By Robert J Froehlich, Bob Froehlich, Bob Froehlich , Ph.D.



Who is the Gen Y?

They are a remarkable generation, and here 
is why...

� There are not enough of them coming in 
to the workforce

� They are transformational� They are transformational

� They do things differently

� They are challenging

� They are techno-savy

� They are agile – multi-taskers
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An Ageing Workforce



OXYGENZ research seeks to understand how important the 
workplace is in attracting, recruiting and retaining Generation Y 

workers
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OXYGENZ: Work how you Like – Like how you Work
a customisable interactive online survey

an individual profile

a reporting tool

a dashboard with benchmarks 



www.OXYGENZ.com



The respondents in the OXYGENZ database:

Oxygenz Germany Netherlands

Total Database 6728 1479 296

18 - 25 3509 841 167

26 – 35 2178 583 96

36 - 45 470 47 2336 - 45 470 47 23

Art & Design 583 42

Engineering 832 172

Media, Marketing & Comms 625 50

Finance 805 90 296

IT 496 105



Ref.: Oxygenz.com

Global Trends: Sustainability

1. 72% want to share printers in the office
2. 70% want to have recycle bins 
3. 53% want standby device on all electrical equipment
4. 47% want water saving devices
5. 47% want solar panels on site



Ref.: Oxygenz.com

Global Trends: Choice of Company
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Global Trends: Workspace

70% wants to 70% wants to 
personalise their workspacepersonalise their workspace



Ref.: Oxygenz.com

Global Trends: Collobaration



What is the Generation Y in Germany & the Netherlands
thinking?

Germany
6728 respondents

worldwide
1497 in 
Germany

Ref.: Oxygenz.com

Germany

841
18-25 years old

583
26-35 years old

47
36-45 years old



Choice of Company:
1. COMPENSATION
2. Work Colleagues
3. Meaningful Work

4. Quality of Life
5. LOCATION

6. Opportunities for learning
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Choice of Company:
1. OPPORTUNITIES FOR LEARNING

2. Work Colleagues
3. Corporate culture & values

4. Meaningful work
5. Mentor & training

6. LOCATION



Productivity

1. Technology
2. People
3. Ambiance & Atmosphere
4. Workspace around
5. Access to Knowledge

Ref.: Oxygenz.com

1. Technology
2. Ambiance & Atmosphere
3. People
4. My company culture
5. Workspace around



Creativity
Ref.: Oxygenz.com

1. People
2. Ambiance & Atmosphere
3. Technology
4. Workspace around
5. Interaction with colleagues

1. Ambiance & Atmosphere
2. People
3. My company culture
4. Workspace around
5. Technology



68% would 
chose to work 

in an urban location 
or slightly urban location

Ref.: Oxygenz.com
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and 

31% in a SLIGHTLY 
RURAL or 

RURAL location



31% want to go to 
work by CAR

16% want to 
WALK to work

Ref.: Oxygenz.com

42% want to go to 
work by CAR

10% want to 
WALK to work
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23% by PUBLIC 
transport

26% want to 
CYCLE to work!

4% on a scooter
0 10 20 30 40 50 60

car

cycle

motorbike/scoo
ter

public transport

walking

Mode of Transport - per country, 18-25 years old

China

India

UK

US

11% by PUBLIC 
transport

33% want to 
CYCLE to work!

1% on a scooter



73% want 73% want 
to work in a mobile wayto work in a mobile way

Ref.: Oxygenz.com

87% want 87% want 
to work in a mobile wayto work in a mobile way
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41% are 
expecting to 

have a 
conventional 

Ref.: Oxygenz.com

43% are 
expecting to 

have a 
conventional 
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conventional 
working pattern 

while 73% would 
prefer to work 

flexibly
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conventional 
working pattern 

while 65% would 
prefer to work 

flexibly



31% prefer to access a teamspace

31% prefer to access breakout spaces

37% prefer access to  formal meeting spaces

Ref.: Oxygenz.com

4750

18-25 years old

33% prefer to access a teamspace

41% prefer to access breakout spaces

26% prefer access to  formal meeting spaces
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Ref.: Oxygenz.com

The majority tend 
to prefer a 

modern 
workplace interior 

with subtle,
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with subtle,
clinical and 

relaxing colours

BUT 21% want 
vibrant/colourful colours



89% want 89% want 
to personalise their workspaceto personalise their workspace

Ref.: Oxygenz.com

69% want 69% want 
to personalise their workspaceto personalise their workspace
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85% of the 85% of the 
18 to 25 years old18 to 25 years old

want their want their 
own deskown desk

Ref.: Oxygenz.com
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Leaving Leaving 
few potential few potential 

for desk sharing!for desk sharing!64
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60%60%
feel comfortable feel comfortable 

in a space of in a space of 

Ref.: Oxygenz.com
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in a space of in a space of 
12sqm to 16sqm12sqm to 16sqm

metresmetres



54%54%
prefer a 5* prefer a 5* 
(concierge) (concierge) 

or plus or plus 
service on siteservice on site
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Level of on-site services = 5* services and above Ref.: Oxygenz.com

83%83%
prefer a 5* prefer a 5* 
(concierge) (concierge) 

or plus or plus 
service on siteservice on siteservice on siteservice on site

Well below Well below 
the averagethe average
worldwideworldwide

0% service on siteservice on site

Well above Well above 
the averagethe average
worldwideworldwide



Access to a broad range Access to a broad range 
of on site catering of on site catering 

facilitiesfacilities
is essential:is essential:

Ref.: Oxygenz.com
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1.1. RefectoryRefectory
2.2. Coffee ShopCoffee Shop

3.3. Kitchen FacilitiesKitchen Facilities



NEW WORKPLACE MODEL:

MULTI GENERATIONS PRESENT ON SITE

SPACE = CREATIVITY = COLLABORATION

COMMUNITY IN THE WORKPLACE
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COMMUNITY IN THE WORKPLACE

SUSTAINABLE WORKING PRACTICES

EFFICIENCY + EFFECTIVENESS 
OF THE WORKSPACE

LIFE LONG LEARNING



Oxygenz around the world…

NEXT:NEXT:

GermanyGermany USUS UKUK ChinaChina IndiaIndia NetherlandsNetherlands

BrazilBrazil

South AfricaSouth Africa

BharainBharain

JapanJapan

SingaporeSingapore



For more information:

www.globalworkplaceinnovation.com

Marie Puybaraud

Director Global WorkPlace Innovation

+44 (0) 7966 563 167

marie.c.puybaraud@jci.com


